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McGraw Hill Education, 2013. Softcover. Book Condition: New.
5th or later edition. (Indian Edition) The concentration on
strategic decision making sets this book apart from other texts
that place greater emphasis on the description of marketing
phenomena than on the strategic and tactical marketing
decisions that managers and entrepreneurs must make each
and every day. This edition continues to be the most current and
Internet-savvy book available, injecting the latest developments
in Internet-based communication and distribution technology
into every chapter. The author team?s rich entrepreneurial,
marketing management, and consulting experience spans a
broad variety of manufacturing, service, software, and
distribution industries, providing an abundance of real-world,
global perspectives. Contents: Section One: The Role of
Marketing in Developing Successful Business Strategies Chapter
1 The Marketing Management Process Chapter 2 The Marketing
Implications of Corporate and Business Strategies Section Two:
Market Opportunity Analysis Chapter 3 Understanding Market
Opportunities Chapter 4 Understanding Consumer Buying
Behavior Chapter 5 Understanding Organizational Markets and
Buying Behavior Chapter 6 Measuring Market Opportunities:
Forecasting and Market Knowledge Chapter 7 Targeting
Attractive Market Segments Chapter 8 Differentiation and Brand
Positioning Section Three: Developing Strategic Marketing
Programs Chapter 9 Business Strategies: A Foundation for
Marketing Program Decisions Chapter 10 Product...

R EAD O NLINER EAD O NLINE
[ 2.54 MB  ][  2.54 MB  ]

R eviewsR eviews

Absolutely essential go through pdf. Indeed, it really is play, continue to an interesting and amazing literature. You will
not truly feel monotony at at any time of your time (that's what catalogues are for concerning if you question me).
-- Julia  Mohr  II--  Julia  Mohr  II

If you need to adding benefit, a must buy book. It can be loaded with wisdom and knowledge I discovered this ebook
from my dad and i encouraged this pdf to discover.
-- Da r r in K utch-- Da r r in K utch
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